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That’s Interesting!

Towards a Phenomenology of Sociology
and a Sociology of Phenomenology

MURRAY S. DAVIS
SUMMARY

QUEsTION: How do theories which are generally considered interesting differ from
theories which are generally considered nom-iteresting? ANSWER: Intercsting
theories are those which deny certain assumptions of their audience, while non-
interesting theories are those which affirm certain assumptions of their audience.
This answer was arrived at through the examination of 2 number of famous social,
and especially sociological, theories. That examination also generated a systematic
index of the varicty of propositional forms which interesting and non-interesting
theories may take. The fertility of this approach suggested a new field be estab-
lished called the Sociology of the Interesting, which is intended to supplement the
Sociology of Knowledge. This new field will be phenomenologically oriented in so
far as it will focus on the movement of the audience’s mind from one accepted
theory to another. It will be sociologically oriented in so far as it will focus on the
dissimilar base-line theories of the various sociological categories which compose
the audience. In addition to its value in interpreting the social impact of theories,
the Sociology of the Interesting can contribute to our understanding of both the
common sense and scientific perspectives on reality.

PART I: INTRODUCTION
It has long been thought that a theorist is considered great because his theories

Hiroyuki Morikawa | The University of Tokyo
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